


Launched in 1996, Pitchfork is the leading voice in modern 
music today, an online magazine that has helped launch the 
careers of major artists from the Arcade Fire and Bon Iver 
to MIA and Fleet Foxes. 

Our 20-person editorial team and dozens of freelance 
writers are among the most widely read and respected in 
music publishing, shaping the discussion on new and 
emerging music through daily reviews, breaking news and 
award-winning features. 

And Pitchfork’s 2 million readers are among the most loyal 
on the Web, influencers who shape their peers’ tastes in 
music, fashion, brands and beyond. 

Pitchfork Media

Pitchfork Media    2035 W. Wabansia, 2nd Floor    Chicago, IL 60647    T 773.395.5937    F 773.395.5992    

“The single most influential voice in indie music.”
                                                - The Chicago Tribune
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Pitchfork.tv, the first online music video channel dedicated 
to documenting independent music as it happens. 

Pitchfork.tv showcases original and third-party music 
programming, including live performances, unique series, 
mini documentaries and more, receiving more than 1.5 
million streams each month, with an average per-video 
viewing time of more than 4 minutes and an average 
session time over 8 minutes. 

Pitchfork.tv
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Pitchfork’s award-winning features include in-depth think 
pieces, artist interviews, guest lists, festival coverage, genre 
overviews, artist biographies and Pitchfork’s highly 
influential annual Year in Music coverage, which is linked to, 
debated and shared across the Web. 

Pitchfork Features



Our Audience



2 million 
unique visitors 
and influencers



growing at 30% per year 



• 75% 21-34 

• 85% over 21

• 64% male 

• 87% college or graduate education

• $50K average HHI

• 70% Pitchfork primary music resource

• 50% purchase music weekly

• 40% attend live music monthly

• 86% own an MP3 player

• 50% own a video game console 

Our Audience



“Pitchfork readers are people who take music very seriously. . . and we do, too. We see music as a 
kind of  sacrament, something sacred, and we live in a moment when music is becoming less and less 
of  a precious thing in the culture, it’s like tap water, it’s just background music, and I just wanted to 
pay respect to your audience, because they are people who really want to know and [have] a curiosity 
about what’s right and what’s wrong and what’s great and what’s happening, and we respect that." 

         
Bono, in an exclusive 2009 interview with Pitchfork.TV



Advertising Solutions









Custom Video Programs
Pitchfork can develop custom video programs for 
advertisers, filmed, directed, produced and edited by the 
Pitchfork.tv team and featuring some of the most exciting 
artists working today in independent music and beyond. 

Custom video programs can include subtle brand 
integrations, presenting-sponsor billing and custom 
supporting media. Custom video programs can also be 
executed at brand events or used to extend existing 
brand marketing efforts. 

Custom videos are streamed on Pitchfork.tv and can be 
pushed to brand social media pages, hubsites and other 
media efforts. Most custom video programs include 
usage rights for the brand, and Pitchfork handles all 
music / artist rights issues. 
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Adult Audience



DISCUS Compliant

21-Plus Audience
Pitchfork’s audience is consistently compliant with 
DISCUS and all other liquor marketing audience 
and content guidelines. 

• Quantcast - 85% 21-plus
• ComScore - 80% 21-plus
• Pitchfork Reader Survey - 80% 21-plus
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“The only truly news-
making festival of  the 
entire summer”
             Sound Opinions

“The country’s most 
significant annual 
showcase for the rock 
underground.” 
        Chicago Sun-Times
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